Respondent Appreciation Program
Introduction:
Myriad Research conducts numerous face to face, telephone and on-line surveys. In
selected surveys with client agreement, we thank our survey respondents by inviting them
to enter into a prize draw.
*Terms and Conditions (T&Cs)

- Tasmania Only.

1. Information on how to enter and prize details form part of these conditions of entry. Entry into the prize
draw promotion is deemed acceptance of these T&Cs. Entries not in accordance with these T&Cs are
deemed ineligible.
2. Survey respondents must give permission to be included in any prize draw associated with our surveys.
Respondents will be advised that they have the option to be included or not, where appropriate
3. Entry is open to all survey respondents who fully complete an appropriate survey.
4. Employees and immediate families of Myriad Research, associated contractors and contracting client,
are ineligible to enter. Entry is only valid if all appropriate details on the survey are completed.
5. To enter the prize draw promotion, the respondent must; meet the survey demographic profile; be at
least 14 years of age; and answer the questions outlined in the Myriad Research survey.
6. A representative of Myriad Research will select winners from valid entries received during the survey
period, at the Promoter’s premises, 32 Bayfield Street Rosny Park, Tasmania 7018.
7. Total prize value varies amongst surveys. The prize must be taken as offered and cannot be varied. The
prize is not exchangeable or redeemable for cash.
8. The judges’ decision in relation to any aspect of the competition is final and binding on each person who
enters. No correspondence will be entered into.
9. The prize will be sent to the winner’s nominated address. The Promoter takes no responsibility for the
prize damaged or lost in transit.
10. Allow up to 3 weeks for delivery of the prize.
11. Myriad Research collects entrants’ personal information in order to conduct the prize draw promotion
and notify the winner. If the information requested is not provided, the entrant may not participate in
the promotion. Respondent’s privacy will be maintained throughout and their details not shared with
third parties and will only be used for the purpose of assigning winners.
12. All entries become the property of Myriad Research. A copy of Myriad Research’s Privacy Policy is on the
website at www.myriadresearch.com .
13. If a prize draw promotion is interfered with in any way or is not capable of being conducted as
reasonably anticipated due to any reason beyond the reasonable control of Myriad Research, Myriad
Research reserves the right, in its sole discretion, to the fullest extent permitted by law (a) to disqualify
any entrant; or (b) subject to any written directions from a regulatory authority, to modify, suspend,
terminate or cancel the promotion, as appropriate.
14. Myriad Research shall not be liable for any loss or damage whatsoever suffered, including but not
limited to direct or consequential loss, or in connection with the redemption of and/or use of the prize.
15. Myriad Research (ABN 11 126 365 053), 32 Bayfield St. Rosny Park, Tasmania 7018, tel (03) 6244 2807.

